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Where are we going?



Succeeding with Group Email

ωThe Goals of Email

ωThe Hurdles of Email

ωTips for Success

ωDemo ςHow Can F1 help!

ωQ&A 



25% of Internet users check their email 
immediately after waking up

33% of Internet users check their email 
throughout the day 

70% of Internet users check their personal 
email at work 

25% of Internet users check their personal 
email at work at least 3 times/day 

Source: AOL/Beta Research Corporation



Todayôs Takeaway

Email gives us a rare opportunity 
to share our message 
in an impactful way.



The Goals of Email



66% of US Internet users prefer email for 
written communication. (ExactTarget, 2008)



What Do We Want 

to Achieve with Email?



The Goals

Simply Stated: 

ÅWe want our email to be effective

ÅWe want our email to reach the correct audience



Effective Content

ÅOur email should encourage the audience to attend 
our Church

ÅOur goal is to show that our message is appealing

ÅWe want insure that the email creates interest 



Effective Content

ÅOur email should be visually appealing

ÅSimple is better ςUse limited graphics

ÅMake sure the email fits you brand



Effective Content

ÅOur email should be clear and easy to read

ÅSimple is better

ÅUse fewer graphics and more whitespace



Effective Content

ÅOur email should give useful information

ÅProvide the right details

Å5ƻƴΩǘ ǎŜƴŘ ǘƘŜ ŜƳŀƛƭ ǘƻƻ ŜŀǊƭȅ ƻǊ ǘƻƻ ƭŀǘŜ



Effective Delivery

ÅWith email we have an Opt-In Audience

Å²Ŝ ŘƻƴΩǘ ǿŀƴǘ ǘƻ ƭƻƻǎŜ ƻǳǊ ŀǳŘƛŜƴŎŜ

Å²Ŝ ŘƻƴΩǘ ǿŀƴǘ ǘƻ ǎŜƴŘ ǘƻ ǘƘŜ ǿǊƻƴƎ ŀǳŘƛŜƴŎŜ



Effective Delivery

ÅWe normally send three types of email

ÅInformational

ÅMarketing

ÅNurturing



Effective Delivery

ÅWe want to insure that our email arrives

ÅWe must be aware of the hurdles

ÅWe must insure that we plan our email 
ŎŀƳǇŀƛƎƴǎ ǎƻ ǘƘŀǘ ǿŜ ŘƻƴΩǘ ƻǾŜǊ-send

ÅWe must know the Audience



Email Hurdles and 

Tips for Success



Hurdles

Å17% of Americans create a new email address 
every six months (Jupiter Research, 2008)

Å30% of subscribers change email addresses every 
year (Return Path, 2007)

ÅUse Report XXXXXX



Hurdles

69% said that the report an email  as spam or junk 
based on the subject line without reading the email 
itself (ESPC, 2007)

ÅThe content of the Subject Line is important

ÅA clear identifiable Subject Line will help insure 
that your email is read

ÅSo make the subject inviting



Hurdles

Emails with high instances of graphics tend to have 
higher Spam scores and therefore are more likely to be 
rejected.

ÅUse a limited number of graphics

ÅAsk recipients to add your address to their contact list



Hurdles

Too many emails coming from your church triggers 
an involuntary reaction ςThe recipients begin to 
ignore your emails!

ÅPlan your email strategy



Hurdles

Proofread and Proofread again!

ÅSpeling erros are easy to overlook 

ÅFind one or two people that can look at our emails 
and give honest opinions and can proofread your 
work.



Hurdles

Test, Test, Test

ÅTesting your email guarantees that it looks good in 
different email clients

ÅEach Email client treats spacing and graphic 
differently

ÅCreate free accounts on all of the different Email 
systems and send tests to them to see how they 
display your email



Demo



Questions?



For More Information

ωCall Tara Coulson



semory@fellowshiptech.com



Please Fill Out The 

Session Evaluation!



Thank You!


