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Introduction

• What is The Power of Online Giving?

• How has F1 Online Giving Accelerated 
Giving?

• How Do We Maximize Online Giving?

• What Have We Learned?



The Early Electronic Giving Days

• Authorize.net

• Manual/No Schedule

• No Integration With Web Site or 
Contributions

• ACH 

• Very manual, very cumbersome



What Attracted us to F1?

• Membership Maintenance, Contribution 
Processing, and Reporting

• Scheduled, Online Giving Integrated with 
Web Site and Contributions Module



What Is The Power of 

Online Giving?



Seamless Integration With Web 

Site



Donor Driven and Directed



Fully Automated Processing

• Authorization

• Settlement

• Posting



Anytime, Anywhere



Reduced Check Processing



The Giving Schedule

• The Most Powerful Advantage

• Allows Donors to Decide in Advance

• Allows Donors to Give When They Don’t 
Attend And here



Auditorium 
Attendance Description GF Offering 

Average Per Capita for 
Series

3,852 Simple Christmas Series Averages $   111,026 $               28.82 

4,030 IMPACT Series Averages $   112,804 $               27.99 

4,108 Google Sereies Averages $   116,374 $               28.33 

4,019 FEAR Series Averages $   110,339 $               27.45 

3,807 Change We Can Believe In Series Averages $   122,711 $               32.23 

3,821 Source Series Averages $   113,661 $               29.74 

3,600 One Prayer Series Averages $   111,152 $               30.88 

4,208 Get in the Game Series Averages $   130,550 $               31.02 

5,174 VIRAL Series Averages $   132,744 $               25.66 

4,509 I LOVE THE 80's Series Averages $   125,888 $               27.92 

4,810 DESIRE Series Averages $   121,662 $               25.29 



Report ïG6050E 

• One Time vs Scheduled Giving Comparison

• For 2008

• One Time Gifts – 2,100 for $522,000

• Scheduled Gifts – 8,900 for $917,000



How Has Online Giving

Accelerated Giving?



YTD 12/31/2008 YTD 12/31/2007 YTD 12/31/2006 YTD 12/31/2005

CASH $     499,644.24 $     525,783.31 $     465,230.78 $     878,115.96 

CHECK $  5,827,116.38 $  6,988,303.31 $  6,417,046.16 $  5,718,121.86 

ONLINE $  1,434,274.09 $  1,163,416.34 $     693,057.19 $     167,507.86 

NON-CASH $        29,891.30 $     612,615.45 $        26,657.45 $        64,343.60 

Total $  7,790,926.01 $  9,290,118.41 $  7,601,991.58 $  6,828,089.28 

Online as % of Total 18% 13% 9% 2%



In 3 İ Yearsé

• Online Giving Increased 8 Times

• Check Giving Increased 2%

• Cash Giving Decreased 40%

• Online as a % of Total Giving increased 
from 2% to 18%



How Have We Maximized This 

Tool?
• More Web Driven

• Set Up, Maintenance, Accounting

• Leader Buy In

• Promotion



Become More Web Driven



Simple, Attractive Web Site

For More Check Out

GCCWired.com

Daryl McMullen www.webdrivenchurch.com

Kem Meyer kemmeyer.typepad.com



Drive People to Your Web Site

• Make it Relevant to Your Ministry

• Use It to Help Communicate

• Broadcast Services Online

• Upcoming Events and News

• F1 Online Event Registration



Online Giving Becomes Natural

• If People Are There, They Might Donate

• Might be moved by watching the Service 
Online and want to donate

• If They Might Donate, Give them a Tool



Make Online Giving Easy To Find

• Link On Your Home Page

• Link By Your Online Media Player



Set Up, Maintenance, Accounting



Setup, Maintenance

• Work with Fellowship Tech on Set Up

• Decide Forms of Payment

• Web Enable Funds/Sub Funds

• Attach G/L Account #s to Sub Funds



Accounting



Day to Day

• F1 G1048E – Contribution/Receipts Master 
List

• CyberSource – Payment Batch Detail 
Report

• Online Banking Transactions



Week to Week

• Weekend Offering Processing

• F1 Reports

• G1121P – Fund Summary by Date Range

• G1125 – Contribution Summary by 
Batch/Fund

• G4901E – Pledge vs. Non-Pledge Giving



Week to Week

• Separate Online from Weekend Offering

• F1 Report

• G1050P – Contribution Master List 
Online Only

• G1048E – Contribution/Receipts Master 
List



Month to Month

• Reconcile Contributions to G/L

• F1 Reports And here

• G1121 – Contribution Fund Summary by 
Date

• G4102E – Pledge Drive Contributor 
Listing 

• G4901E – Pledge vs. Non-Pledge Giving



Get Leader Buy In



Show Them Other Churches 

Using Online Giving



Encourage Your Leaders to 

Use Online Giving



Provide Evidence that Online 

Giving is Adding Value



Promote Online Giving



Promotion from Platform

• Ask Your Leaders to Promote it

• Include it in the Message

• Mention During Announcements



Provide Feedback

• Show How Promotion Helped

• G6000E – Online Giving Schedules

• G6007E – Scheduled Contributions



Other Possibilities

• Add a Comment on Statements

• Any Others?



What Weôve Learned



Prepare for Critical Questions

• Why Do We Promote Credit Card Giving 
When We’re Telling People Not to Use 
Them?

• Don’t We Pay Fees for Online Giving?

• What Do I Do During the Offering?



Donôt Assume Itôs Easy - Support

• Create Some Help Documents

• Check Out Jing for Video Support

• Be Prepared to Help Those Who Forget 
Their Password



Card Expiration Reminder

• Don’t Assume People Know Their Card 
Expired

• Use G6250E – Credit Card Expirations

• Send email Reminders Monthly



Failed Transaction Follow Up

• Don’t Assume People Read Email

• Use G6500E or G6262E to Find Failed 
Transactions

• Send a Follow Up Email



Questions?


